
POSITIVE IMPACT REPORT
Thank you for choosing to partner with Grace & Green.
We are proud to have you as a Period Dignity partner.
From 1st April 2023 - 31st March 2024, you have:

Prevented over 350,000
potentially plastic filled
products from entering our
seas and landfill. 

This is crucial as conventional period products contain up to 90% plastic, which takes over 500 years
to decompose (2). In the UK alone, up to 2 billion period products are flushed down the toilet each
year, blocking our sewers and creating overflow that escapes into our rivers and seas (3). This leads
to period products being the 5th most common item to be found on European shores (4).

As a Period Dignity Partner, you are helping create a more sustainable world. 

Offset 19,218kg of carbon
through carbon saving projects. 

You are supporting a project that provides safer and more sustainable cookstoves in Kampala,
Uganda. The improved cookstoves reduce CO2, decrease respiratory diseases, and save families
time and money. These cookstoves replace open-wood fires, which are used by 90% of
households in Uganda and require large amounts of firewood, making it the leading cause of
deforestation in Uganda.

The average ‘mainstream’ period pad contains approx. four
carrier bags’ worth of plastic. Choosing Grace & Green equates
to 9751 kg of plastic saved in pads and liners alone.

https://www.mcsuk.org/downloads/pollution/PPPS%20Marine%20Plastics.pdf


POSITIVE IMPACT REPORT
16,000 period cycles.

For the health and wellbeing of your team. 

Today, more than one in five menstruators in the UK are
struggling to afford period products.  One million more people
have been put into period poverty in the past year as a result
of the cost of living crisis (7). Making products accessible in the
workplace saves menstruators from using unsafe alternatives.

Our partnership is crucial in doing this as research has
revealed that over a quarter (27%) of employees report
never feeling supported at work. Despite, 89% of
menstruators experience anxiety and stress in the
workplace due to their period. You are alleviating this
stress and breaking this narrative (6). 

(5)

Tackling period poverty.

We donated over £700 worth of
period products, thanks to our
partnership with you. 
We work in partnership with not-for-profits to donate our
products to local and global initiatives, bringing dignity to
the people who need it the most. Your expenditure with us
contributed to our donations to Emmaus food banks in the
North East, Salford, and Coventry.

Through our partnership you have supported 

WHY IS SUPPORTING PERIODS SO IMPORTANT?
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